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erbal products are not only total-

I nartuirnd but also highly benefi-

cial for one's skin and body, Ne-

pal's rich ethnic and geographic

diversity nre & boon becanse

each ethnbe group has different

hefbal remedies and formulas o offer. Po-

! herbal concoctions with their health-

giving properties have cured people for

generations and the techniques have been
perfected over the genemations.
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and Australla. A greater
proportion of produces
Is exporied than sold
iocally.

Nepal sbounds in various rare herbs and
shribs. Yet we are dependent on forelgn com -
panies to supply us with everything from
soaps anid medicines to perfumes and gifts.

But native Ayurvedie companies are in-
ereasingly bucking this trend, One such com-
pany invobved in the herbal trade i Wild
Earth.

For eight vears, Wild Earth, based In
Bhat Bhateni of Kathmandu has been pro-
ducing 200 different herb-derived biodi-
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“tities of the handerafted procts made by

: . . \ found throughout the region,
e #u 5 J’ Another plus point for Wild
é ,_: :
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an sald Jocally. To date, substantial quan-
Nepali handicraft workens hove been ex-
ported to the US, Canada, France, Norway,
Germany, Japan, Australia and  Sin-
gipore. Wild Earth products represent the
traditions of the Himalays and Soth Asia,
including the remackoble diversi-
—2 1ol non-timber forest products

Earth products are that the
¥ produce are 100% croelby-

_) o free = they are neither tested

=4 on animals nor hove animal
parts and animal fat been used in their

% making,

" Carroll Dunham with the help of Bab-

Established by American natbonal

# ia Lama and Laikhu Lama of Women
Welfare Service Nepal, Wild Earth
came into extstence to help Hnk local prod-

i2 ucts to hecrative foreign markets. Carroll
¢ #% opened the company as & way to generate
s income for the impoverished warkers of the

Ottering Ayurvedic

products par
sxcsllence

Himalayan herb traders in Humla At
present, the organization works with a va-
reety of non-profit groups and womoen's and
eommunity enterprises 10 develop herbal
prodocts and market them to a growing in-
termational ehentele, The benefits seem-
ing from this are two-fold. Nepali produets
gain scceptunce in the world commadity
market and the cmoncipation of rural
workers 8 effectively undertaken by in-
voiving them in productive activities,
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marketing Ning Henning whé oversees the
day-to-day npeml:lnr[u,—i?l of their produocts
are intended for cosmetic body care rather
than for medicinal purpeses, "Honderatted
products like the Nak (FemaleYak) Milk
snap, which contiin a great deal of @,
works as a molsturizing soap, Othir soaps
which vontain & mixture of Tibetan salt
and olive oil work together in removing
dead skin while simualtanecosly modstoriz-
ing it," savs Henning.

Aromakie pillows with eardhly themes
like Energy, Pussion, Babw, Tranquility,
Dream and Hangover contasin  special
Hemde of traditiong] berbs and are avall-
able with a matching amulet, The herbs in

their products are
m and Jayz are three |adi

who have been working for Wild Earth,
Pressing, cutting and setting the ingre-
dienis in an eromatic backroom, they ex-
preess their jov ot bedng able 1o do work that
poys well ond helps to improve the image of
native produce abrosd, “The work is well-
paying and this hag made ux finandally in-
dependent,” they gay in unison when agked

about tee benefits of working for Wild Earth,

Marketing director Henning, however,
is not happy about the state of the maorket
for their products in Nepal, "While western
consumers have realized that natural
products are optimum for good health, the
snme i pot tree of Mepals. Only a few out-
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lets such as Shangrila Hotel, Hyatt Regen- |
cy, Tiger Mountain, Pilgrims Book House, |
Café Mitra, Folk Nepal and the Patan Muse- |
um Shop stock our produce and the custom- |
ers are predominantly expatrintes.”

Henning also informs that while the gov-
ernment does not tax or create unnecessary
Tassles in the export of Wikd Earth
they do however create an oecasional hurdl
by demanding certificates of authenticity o
pryving into packed muterdal, *The main ob-
stacles for sevooth business ore the exorbi-
tant raw material costs and the lack of aoy
incentives from the government for those in-
volved in this trade,” says Henning,

Finally, while the legions of thase who
s herbal prosiucts secure in th belief that
these products are good. there s no dearth of
skeptics too, In a recent BBC New Selentific
Frontiers documentary titled ‘altemativie
medhicine’, questions were ralssd about the
effectivencss of ‘such preducts, with emi-
nent seientists erediting the effectiveness
mare o placebo effect than true wtility,

Whatever the truth, it is up to the con-
swmers to make the final decision — to wse or
not touse herbal produicts?
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